
10 Reasons Why                  is Your Best Choice

FDMC magazine is the premiere publication for woodworking industry professionals, with the largest 
circulation and the best content of any woodworking magazine anywhere on the globe. When you 
target professional woodworkers with your brand message, FDMC is hands-down your best choice. 
FDMC is the trusted resource for woodworkers across North America who look for business guidance, 
technological innovation, manufacturing tips, news, ideas, and solutions for their businesses. FDMC is 
the one media brand they can rely on to provide information and inspiration to help them manufacture 
higher quality products at a lower cost. Take a look at some facts about the readership of FDMC.

The Ultimate Opt-In – 100% Direct Request

They are buyers

Diversified audience
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Every recipient of a print copy of FDMC has personally requested it. There is no other way 
to become a print subscriber. The 64,000+ woodworking industry professionals who receive 
the publication have asked for it because they recognize its value to their business decision 
making process. The audience data for FDMC is updated 8 hours per day, every working day 
of the year. It is always up-to-date.

of FDMC subscribers have purchasing and recommending authority for supplies 
and/or materials in their shops. 98% 

Kitchen, Bath or Custom Cabinets

Residential Furniture & Casegoods

Commercial/Institutional Contract Furniture

Architectural Woodwork

Office Furniture/Store Fixtures

Laminated Panels/Countertops

Closets

Millwork/Floors/Stairs

Garage Storage Specialty Wood Products

Your brand message is delivered to professional woodworkers who manufacture 
a variety of products…most produce multiple lines, including:



They are buying NOW!4
Finishing/sanding equipment

Adhesives

Cutting tools Screws/fasteners

Dust collection equipment

Hardwoods

CNC router/machining centers

Decorative/functional hardware

Solid wood machines

Finishing materials

Gluing/laminating/edgebanding 
equipment

Panel/board products

Boring/drilling machines

Cabinet doors

Lighting

Drawer boxes
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67% 86%

33%

76%

26%

73%

22%

72%

19%

64%

10%

45%

37%

32%

Here’s their purchasing plans for the next 12 months:

They read FDMC

They act on what they read

5
6

More than 67% report that they invest in excess of 30 minutes with each 
issue of FDMC when it arrives.

FDMC’s content impacts their purchasing decisions: 98% of readers 
report that they read the ads and more than 75% acknowledge that the 
ads influence their purchasing decisions, while 87% report that the content 
influences their purchase decisions.



They take action as 
a result of the ads

They also take action from 
the content they read7 8

filed the ad for future 
reference saved the article for a future 

project

visited an advertiser’s  
website used an article for reference

purchased the  
product advertised

shared an article with staff

Emailed an advertiser

       visited  
WoodworkingNetwork.com

Recommended the  
advertiser to others

shared an article with  
a customerCalled an advertiser

16% 

40% 
14% 

31% 12% 

7% 11% 

22% 
46% 

67% 63% 

FDMC is an outstanding value9Whether you calculate the value on a CPM of the core print circulation, a CPM 
of the print plus digital circulation, or a CPM of the entire reach (print circulation, 
digital circulation, plus pass-along readership), FDMC provides the best value 
available for you to deliver your important brand message to woodworking 
professionals. There is simply no other medium to compare to the value you get 
from FDMC.



Take a look at what your customers  
say about FDMC10

“Presenting timely and factual information on materials, machinery and related 
tools.”

“FDMC keeps me up-to-date and informed with relevant content.”

“I see stuff that I’ve never seen or heard of before.”

“The content and articles give me information about our industry and products to 
streamline my business and manufacturing.”

“Your magazine keeps readers up to date on new materials and equipment, and 
what is happening in the industry. Keep up the great work!”

“Very straightforward publication that appeals to both small and large shops.”

“The articles have been relevant and informative...seems like you are paying 
attention to the subscriber base.”

“Well constructed print magazine.”

“The articles inform and help determine what I use or purchase.”

“The ad materials and articles keep my company informed on updates and 
changes within the industry.”

“Keeping me up to date with new products as well as articles on solving issues that 
may arise in the shop with solutions and ideas.”

FDMC is the go-to publication for 64,000+ dedicated woodworking professionals. It is highly 
requested among manufacturers in North America because of its impeccable reputation. We invite 
you to leverage that reputation to enhance your brand awareness and image as we work to advance 
the quality of workmanship among the professionals comprising our readership. 

Join us today by contacting your Media Integration Manager:
Renee Stritar
Midwest, PA, Canada
renee.stritar@woodworkingnetwork.com
(847) 345-3437

Emily Rogier
West, Southwest
emily.rogier@woodworkingnetwork.com
(319) 640-6151

Pete Page
Southeast, Mid-Atlantic, New England
pete.page@woodworkingnetwork.com
(319) 777-1003

SOURCE:
FDMC Readership Study, May 2020
FDMC Purchasing Study, June 2019

Audience Demographics – 3rd Party Verified


