
12 reasons why is a wise choice
Inspiration for Designers & Fabricators

& Organized Storage

If you sell to companies who design, fabricate, sell, and install closets, and garage & home organization systems, 
then COS is a must-have marketing tool for your company. In fact, it is the only way to engage customers and 
prospects with lasting brand impressions needed to grow market share in the booming closets industry. It is the 
only publication with content exclusively designed and engineered for this growing industry niche – closets & 
home organization professionals. Requested by more than 23,000 subscribers, the entire audience is comprised 
of engaged readers who want to stay abreast of design and industry trends in this $13 billion market. Take a close 
look at the profile of this dynamic audience. These 12 facts ensure that your marketing dollars are wisely spent: 

A totally unique audience2
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They sell on multiple fronts to cover 
an entire chain of commerce

Their 
projects 

span the 
spectrum

Design fixtures and spaces for closets & garage organization

Direct to consumers

Sell closets, garages and organized storage to consumers

Online

Dealer

Retail

Install closets, garages and organized storage

Home Builders/Contractors

Manufacture closets, garages and organized storage

Remodelers

51%

76%

53%

11%

11%

61%

60%

47%

43%

42%

28% 
Multi-family 
residential

89% 
Single family 
residential

15% 
Retail

10% 
Healthcare

12% 
Public 
buildings

40% 
Office space

41% 
New 
construction

59% 
Remodels

The unmatched composition of this audience provides you a unique 
branding opportunity…

COS readers asked for it
Every subscriber who receives a printed copy of COS has requested to receive it. 
They want it for the content, they want it for the advertising, and they want it for 
the inspiration. 
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They are buyers and they are buying NOW!

PB/MDF Board Products

Handheld Power Tools

Decorative Hardware

Design Software

Sheet Laminates

CNC Routers/Machining Centers

Screws/Fasteners & Functional Hardware

Production Optimization

Decorative Panels

Edgebander

Accessories, Shelving, Valet or Pull-Down 
Rods, Decorative Hooks, Cubbies, Bins, Safes

Adhesives

Line Boring or Pocket Hole Drilling

Wire Baskets/Pullout Hampers, 
Drawer Inserts/Dividers & Liners

Laminated Components

Vertical and Horizontal Panel Saws

Drawer Boxes & Cabinet Doors

Garage Floor Coatings/Coverings

Laminating Equipment

Lighting

Wide Belt/Automatic Sanders 
Dust Collection

Cabinets

Wall Board

Lockers, Bins & Overhead Storage
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52%

25%

77%

26%

50%

16%

75%

11%

48%

15%

67%

46%

8%

62%

40%

7%

56%

15%

5%

45%

4%

35%

27%
16%

5 A full 95.5% have purchasing or recommending authority and here
is what is on their lists for the next 12 months: 



Highly Engaged Content inspires 
ACTION!

of our subscribers spend 
time reading the magazine

spend 30-60 minutes 
reading an issue of 
Closets & Organized 
Storage

spend 30 minutes or less 
reading an issue of 
Closets & Organized 
Storage

spend more than 60 minutes 
reading an issue of Closets 
& Organized Storage

99%

49%

42%

8%

shared an article with a 
colleague

saved an article for a future 
project

visited  
WoodworkingNetwork.com 
(home of closets-storage.com)
shared an article with a 
customer

Other

used an article for reference
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New products

Case studies from industry peers

Technology

Design inspiration

Materials and trends

85%

56%

81%

76%

57%
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57%
23% 6%

31% 21% 7%
Wholesale,  
Woodworking Distributors, 
Dealers

Other Closets 
Companies

Retail, Big Box 
Stores

Here is where they purchase...
Cut-to-size 
Component/Panel 
Manufacturers

Custom  
Woodworking  
Companies

Other6

They rely on COS for unique content
Readers are thrilled to have a publication dedicated to this profitable niche market. Here is 
what they look for in each issue:

The brand has high affinity among the 
subscribers: 



They read and share…
85% regularly share their copies with others, averaging a pass-along 
readership of 3 additional people per subscriber. Think of your brand’s 
influence realm growing and multiplying by a factor of 3 with each ad 
placement. That amounts to a total potential of 69,000 with each ad you run.

“Finished products, new products, and innovation in the industry.”

“A specialty magazine!”

“We learn about other companies and see what they have and, we meet new companies and 
competitors.”

“New technology, new products and new materials.”

“Always keeping new ideas and information coming our way in the magazine. We keep the 
current issue in our showroom “soft seating” area for customers and employees to enjoy and 
reference.”

“I like seeing anything closet industry specific.”

“You are keeping us informed on the current issues within our industry.”

“It is 100% focused on the home storage industry!”

We invite you to join us in celebrating this unique industry niche and honoring the achievements of 
the dedicated professionals comprising the readership of COS. Contact your Media Integration 
Manager today to determine how to best leverage COS to meet your Mar/Com objectives.

Renee Stritar
Midwest, PA, Canada
renee.stritar@woodworkingnetwork.com
(847) 345-3437

Emily Rogier
West, Southwest
emily.rogier@woodworkingnetwork.com
(319) 640-6151

Pete Page
Southeast, Mid-Atlantic, New England
pete.page@woodworkingnetwork.com
(319) 777-1003

SOURCE:
Closets & Organized Storage readership study, June 2020 
Closets & Organized Storage purchasing study, June 2019 

Audience Demographics, 3rd Party Verified
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11 An Outstanding V
There is nothing like COS with which to build your 

alue 
brand image, communicate

directly with this booming industry and grow your market share. Running a 
page or a spread in every issue is a small investment that will yield huge results 
for your company’s bottom line. The engaged, receptive audience looks forward 
to seeing you there.

But don’t take it from us, look at what your customers 
and prospects say about why they read COS:




